The growth of online shopping has greatly improved life for the consumer
Online shopping is playing a significant role in improving the life of the consumer, especially now when almost every shop has its own website. But is online shopping really beneficial for its consumers?	Comment by GIORGIO: Be careful with WORD ORDER in your question	Comment by GIORGIO: Use COLLOCATION DICTIONARY to check correct preposition: http://www.freecollocation.com/search?word=beneficial
Firstly, online stores have a wide variety of items that people can choose and buy: books, clothing, household appliances... You can buy anything and everything online.	Comment by GIORGIO: Make a point
Another benefit is that consumers can visit web stores at any time of the day from the comfort of their homes, when they are at work, or while they are busy studying, before sleeping...	Comment by GIORGIO: Avoid using this ‘...’ in  formal essay.
In addition, it would seem that online shopping attracts people due to its convenience. When consumers physically go to a shop, they have to drive to reach it, find a parking place, enter the store and locate the products they require and they may have to stand in long lines waiting to pay. In contrast, online shopping saves time because people choose and buy the things they want with just one click. 	Comment by GIORGIO: Third person ‘s’!!!! 
However, there are also some disadvantages of online shopping such as the fact that it does not allow us to experience the shopping process in a physical store: people cannot touch the merchandise, try on clothing and meet other people.	Comment by GIORGIO: VERB PATTERNS: allow + object + to
Another drawback is that some people fear that their credit card information will be compromised.
Lastly, consumers worry that photos of products are not accurately portrayed on websites. 
On the whole, online shopping is enhancing consumers’ lives; it is beneficial for many but this may not be true for everyone. It depends on how people prefer doing their shopping, according to their needs and preferences.  
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